
Media Coverage of the Second Round of the 2016 Parliamentary Elections in
Georgia

Online Media Monitoring

10 – 25 October, 2016

The Civic Development Institute (CDI) is implementing the monitoring of online media within the
framework of the project entitled “Study of the Media Coverage of the 2016 Parliamentary Elections”
funded by the European Union (EU) and the United Nations Development Programme (UNDP). The
monitoring is carried out from 20 May to 19 December, 2016 and covers 17 online publications:
allnews.ge, ambebi.ge, droni.ge, etanews.ge, info9.ge, interpessnews.ge, marshalpress.ge, netgazeti.ge,
newposts.ge, news.ge, palitratv.ge, pirveli.com.ge, presa.ge, reportiori.ge, tabula.ge, civil.ge, dfwatch.net.

This report presents the monitoring results only for the independent candidates as well as the three

political parties whose candidates participate in the second round of majoritarian elections.

The monitoring has revealed the following key findings:

 Online media covered the second round of majoritarian elections quite actively and objectively.
Most of the media outlets did not display any particularly positive or negative attitude towards
specific political groups or candidates, with two exceptions - reportiori.ge and marshallpress.ge -
with overly critical coverage of “United National Movement”.

 Very few cases of the violation of journalistic standards and ethical norms were observed.

 As during the previous monitoring cycle, in a number of publications it was difficult to distinguish
editorial content from the one prepared under contractual agreements. For example, four
websites (info9.ge, interpressnews.ge, pirveli.com.ge, and presa.ge) published an article about the
meeting of Mr Valeri Gelashvili, a candidate of “Georgian Dream – Democratic Georgia” with his
electorate. Only presa.ge indicated that the article was an advertisement. Another similar case was
with regard to the meeting of Ms Nino Tsilosani, another candidate of “Georgian Dream –
Democratic Georgia” with the representatives of civil society organisations. The article of the
meeting was published by four websites (info9.ge, newsposts.ge, pirveli.com.ge, and presa.ge)
and again only presa.ge indicated that the article was an advertisement.

 Online media actively covered the procedures related to the second round of elections. Civil.ge
was very active in this regard providing very detailed information to its readers.
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